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ABSTRACT  

Values are standards that individual apply for evaluation of actions, people and event. The 

present study investigates comparisons of personal values of master and bachelor first 

semester students of Islamic Azad University in Sirjan. The research question of the current 

study include is there significant different in personal values among master and bachelor first 

semester student? This research is applied and case study. The samples were selected by 

using census. The size and test power was calculated using GPower after data collection, 

mean and variance. Instrument of the current study is personal value questionnaire with 

acceptable validity and reliability. Data from the present study were processed and analyzed 

using Statistical Package for Social Science (SPSS).Two statistical procedures such as 

descriptive analysis, and inferential statistical analysis were utilized for the data analyses. 

Inferential statistics that was used in the data analysis were independent two sample t-test and 

Mann-Whitney test (U). The result show that there is not a significant different in dimensions 

of personal values except one dimension. 
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Introduction  

The concept of Value should have a central position more than any other concept…, so that it 

can unite various interests of any science related to human behavior (Rokeach, 1973, cited as 
Delkhosh, 2009, p56). This statement reveals advantage of concept of value and it is 

mentioned by a psychologist. But sociologists such as (Williams, 1968, cited as Delkhosh, 

2009, p56) and anthropologists such as (Kluckhohn, 1951, cited as Delkhosh, 2009, p56) also 

had similar ideas. These theorists assumed values as criteria that people use to evaluate 

actions, individuals, and events (Delkhosh, 2009, p56). 

 Schwartz in his theory regarding content and structure of Value systems, considered human 

values as wanted and meta-positional targets that vary based on their importance, they are as 

principals of group or people's life. These are some criteria for choosing, justifying actions 

and evaluating people and events (Delkhosh, 2009, p56). Schwartz (1992) found that 

although, even fast revisions of previous studies concerning Values; make various definitions 
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to be possible, there is a broad agreement among most of them regarding five conceptual 

characteristics of them. Values are believes that related to excitements in a complex way. 

Values are motivational structures that are known as wanted goals. Values are beyond actions 

and specific occasions and own abstract targets. The abstract nature of values distinguishes 

them from concepts such as norms and feedbacks. Values direct choice or assessment of 

actions, people, and events and functions as criteria or standard. Values are relative based on 

their importance in order to form a system of value based preferences. This theoretical feature 

of values distinguishes them from norms and feedbacks (Delkhosh, 2009, p57).  

We can assume Values as principals that direct behavior of people and includes; beliefs of 

people about favorable things... In amplitude of value, we confront concepts such as religion, 

beliefs, customs and traditions that existed in cultural context of a society and are part of 

values that people leaned them (Seyed Javadin, 2008, p114 ).  

Some experts know values acquisitive and believe that they start immediately after birth 

through Dos and Don'ts of parents and other people like relatives (Rezaeian, 2004, p194). 

Values of dominant culture in society have a lot of influence on what people learn. Studies 

show that emphasized values of people are based on their profession (Rezaeian, 2004, p195). 

In a division, four components were assumed for culture that one of them is cognitive part 

including ideas, attitudes, values, beliefs and science (Scott & Schwartz, 2000, cited as 

Gholipour, 2001, p186). Shared values are one of the protective parts of organizational 

culture. Managers should recognize that without these important elements, it is impossible to 

change structures although, these structures support shared values too (Broumand, 2009, 

p127). 

 The process of Value in adults is much more complicated than this process in children. 

Adults perform more complicated judgments, because they have various experiences such as 

artistic, political, work-based, ethical, communicational and etcetera experiences. Typically 

value-based judgments change in this part... Nevertheless, adults unlike children are exposed 

to various beliefs and enter them into their value system (Rogers & Stevens, 1967, cited as 

Ryckman, 2008, p478).  

Schwartz in his inter-cultural studies (Schwartz et al. 2001; Schwartz, 2002; Schwartz & 

Sagie, 2000), regarding relationship of education and values found that education has most 

positive relationship with self-guiding values and most negative relationship with conformity 

values, immune, and tradition. Educational experience probably increases mental broadness, 

flexibility, and broadness of opinions which are essential for self-guiding values (Delkhosh, 

2009, p71). 

 Values are also effective on information system of management, “Each organization has 

special culture and some attitudes, values and procedures that are accepted by maximum 

employees. The fundamental sections of organizational culture should be entered into 

information systems” (Laudon & Laudon, 2012, p33). 

One of the most common purposes for having this relationship is to change attitudes, beliefs, 

values or behavior of other people (Farhangi, 2007, p35). They also have defined attitudes as 

the utter agreed or dis-agreed response in compare to one thing (Royce, 1983, cited as 

Rezaeian, 2002, p203). Attitudes in a different level of other values influence manners, while 

values signify total beliefs and are affected human behavior in all conditions. Attitudes are 

only related to behavior regarding specific goal, individual, or condition. Most of the time 
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values and attitudes are coordinated with each other. Attitudes influence behavior through 

turning to behavioral intentions (Fishbein & Ajzen, 1975, cited as Rezaeian, 2002, p203).  

In organization's mission that is more frequent than other processes of strategic management, 

philosophy which consists of values is also one of the nine-part components (Adapted from 

David, 2011, p189). 

 Finally, we should say that the present study connected to comparing personal values of first 

semester students of Master's degree (M.A) and Bachelor's degree (B.A), they are educating 

in Azad University of Sirjan. 

 

Research design  

Research design of the present study is descriptive, applied and case study. Population of the 

present study is all first semester students of Master's degree (M.A) and Bachelor's degree 

(B.A) that educating in Azad University of Sirjan. In choosing fields for students, researcher 

considered fields that have B.A and M.A period in this university, so that the variable effect 

of that field can be controlled. Thus, in the first step majors of Literature and Management 

were chosen but since there are a few students in B.A of literature including 5 students, the 

only major that we could chose was management with 31 students in B.A period and 147 

students in M.A period. After sampling and deleting null questionnaires, the number of B.A 

students were 19 and M.A students were 97. 

Table 1: Frequency and Percentage of Demographic Variables 

   Gender Marital status Job status Mean 

age  
Frequency Percent Male Female Single Married Employed  Un-Employed  

Bachelor  19 16.4 14 5 5 14 13 6 29.9 

Master 97 83.6 64 33 32 65 68 29 32.2 

Total  116 100.0 78 38 37 79 81 35 31.05 

 

Measures  

The measures in the present study included of standard personal values Questionnaire 

(Moghimi & Ramezan, 2011, p202) and personal characteristics questionnaire. 

 

Personal values  

The personal values test was Cited by Moghimi and Ramezan (2011, p202
1
). Respondents 

characterized questions on a score from 0 (not important) to 100 (very important) with 

                                                           
1
 Waryszak, R., & King, B. (2001). Managerial attitudes towords work activities in the hospitality and service 

industries. International Journul of Hospitality, 13(4), 197-203. 
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distance of ten numbers, ten numbers. This Scale consists of 16-items and 8 dimensions such 

as: 

 1.an enjoyable and satisfying career, 2.high levels of income, 3.a good marriage, 4.meeting 

with new people and social events, 5.participation in community activities, 6.my religion, 

7.exercise and athletic activities,  8.intellectual development, 9.challenging career 

opportunities, 10.beautiful car, clothing and house, 11.spending time with family, 12.having 

several close friends, 13.voluntary work for non-profit organizations, 14.sufficient time for 

thinking and pray, 15.a balanced and healthy diet, 16. Study of Education and self- improved 

programs. 

 A reliability result from the personal values with Cronbach coefficient alpha values was .83.  

Value types Professional  Financial  Family  Social Society  Mental  Physical  Intellectual  

Questions  1 

9 

2 

10 

3 

11 

4 

12 

5 

13 

6 

14 

7 

15 

8 

16 

 

Analysis of Data 

Data from the current study were analyzed using Statistical Package for Social Sciences 

(SPSS). Inferential statistics that was conducted in the data analysis was independent sample 

t-test to measure parametric data and Mann-Whitney test was conduct for non-parametric 

data.  

 

Results  

At first, we are going to work on descriptive statistics of our study. In sampling part, after 

collecting data and specifying mean and variance of the two independent groups, we used 

GPower software and analyzed after its experience
1
, to test number of samples and measure 

the effect size and power of the test. However, our hypothesis is two-tailed hypothesis. In 

error level of 5% (a), its effect is 3.37 and power of test (1-b) equals 1. It shows that the 

number of sample is suitable.  

About the smallest and biggest applied scale for each question ( 0-100), we should say that 

for all questions the biggest scale was 100 but the smallest scale for first question was 30, for 

2nd, 5th, 8th, 10th, it were 10, for 4th it was 20 and for other questions were zero. Among 

these, the most frequent zero belongs to question number 13 (voluntary work for non-profit 

organizations), it had frequency of 13 zeros (11.2%), that in compare to other questions it has 

a significant difference. The most frequency, 100, belongs to question number 3 (a good 

marriage) it was with frequency of 86 hundred (74.1%). Can be said that in question number 

13, frequency scale of 100 was seven numbers (6%) and in question number 3, frequency of 0 

was just one (.9%). 

 

                                                           
1
 Post Hoc 
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Table 2: Descriptive statistic related to questions 

 Mean  Median  Mode  Skewness  Kurtosis  Min  Max 

enjoyable and satisfying 

career 

84.31 90 100 -1.305 .761 30 100 

 high levels of income 82.50 90 100 -1.352 1.423 10 100 

a good marriage 93.45 100 100 -3.334 13.815 0 100 

meeting with new people  73.99 80 80 -.442 -.607 20 100 

participation in social 

activities 

68.19 70 80 -.490 -.433 10 100 

my religion 80.39 100 100 -1.507 1.260 0 100 

exercise and athletic 

activities 

63.45 60 50 -.489 -.376 0 100 

intellectual development 73.36 80 80 -.566 -.413 10 100 

challenging career 

opportunity 

54.31 50 50 -.3 -.3 0 100 

beautiful car and house 80.17 80 100 -1.196 1.085 10 100 

spending time with family 79.27 80 100 -1.180 .995 0 100 

having several close friends 74.22 80 100 -.832 -.116 0 100 

volunteer work for private  47.16 50 30 .051 -1.041 0 100 

sufficient time for pray 68.71 70 100 -.433 -.638 0 100 

balanced and healthy diet 70.50 80 50 -.742 .119 0 100 

Study-self- improved 

program 

66.75 70 70 -.727 .172 0 100 

 

Table 3: Mean and total mean of questions in bachelor and master students 

Mean Q1 Q2 Q3 Q4 Q5 Q6 Q7 Q8 Q9 Q10 Q11 Q12 Q13 Q14 Q15 Q16 total 

bachelor 68.9 

5 

73.6 

8 

87.8 

9 

72.6 

3 

67.3 

7 

85.2 

6 

68.

42 

 

65.2 

6 

47.

37 

 

79.4 

7 

75.2 

6 

73.6 

8 

41.0 

5 

75.2 

6 

69.4 

7 

58.4 

2 

69.3

4 

Master  87.3

2 

84.2

3 

94.5

4 

74.26 68.3

5 

79.4

3 

62.

47 

74.9

5 

55.

67 

80.3

1 

80.0

5 

74.3

3 

48.3

5 

67.4

2 

70.7

0 

67.1

9 

73.1

0 
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Later, you can see Display Box of the two periods. First of box shows first Quarter and end of 

it shows the third of Quarter. The line which divides box into two parts is the median of data 

from each side of box linear observations continue with the size of frontier points. Sometimes 

they are called Root (least and most of them without counting outliers) (Momeni & Faal 

Ghayoumi, 2012, p39). 

 

 

0

20

40

60

80

100

1 2 3 4 5 6 7 8
Bachelor of Arts 58.16 76.58 81.58 73.16 53.95 80.26 68.95 61.84

Master of Arts 71.49 82.27 87.29 74.29 58.35 73.43 66.59 71.07

(Comparison of Eight Dimension)

Bachelor of Arts

Master of Arts
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Normality of the dimensions was measured by using Smirnov and Kolmogorov distribution 

tests. The results of the present study indicated that five dimensions were normal and tree 

dimensions were not normal (normal is sig>.05).   

Table 4: Kolmogorov-Smirnov Test 

  

Dimension1 

Professional 
 

 

Dimension2 

Financial 

 

Dimension3 

Family 

 

Dimension4 

Social 

 

Dimension5 

Society 

 

Dimension6 

Mental 

 

Dimension7 

Physical 

 

Dimension8 

Intellectual 

N   

116 

 

116 

 

116 

 

116 

 

116 

 

116 

 

116 

 

116 

Mean   

69.31 

 

81.34 

 

86.36 

 

74.11 

 

57.63 

 

74.55 

 

66.97 

 

69.56 

Sig   

.107 

 

.008 

 

.000 

 

.056 

 

.583 

 

.013 

 

.146 

 

.107 

 

As shown in table 5, independent sample t-test was conducted to compare personal values of 

first semester of bachelor and master students for each of normal dimensions. 

Table 5: T-Test result between two groups 

d.f Dimension1 
Professional 

Dimension4 
Social 

Dimension 5 
Society 

Dimension7 
Physical 

Dimension 8 
Intellectual 

114 Sig: .001 Sig: .795 Sig: .457 Sig: .631  Sig: .063 

 

As shown in Table 5, there is a significant different in dimension 1 between bachelor and 

master students (sig>.05 or H1=H2). According to Table 6, Mann-Whitney (U) test was 

conducted to compare two groups for non-parametric society.  

Table 6: Mann-Whitney test result between two groups 

df 
Dimension2 
Financial 

Dimension3 
Family 

Dimension 6 
Mental 

114 Sig: .542 Sig: .716 Sig: .288 

 

Result of the present study indicated that there is not a significant different between two 

groups (sig>.05 or H1=H2). This means that in all tests (parametric and non-parametric) are 

accepted equality of two population variance.  

 

Discussion and conclusion 

As we explained broadly in result part, except first dimension, other dimensions didn't show 

any significant difference statistically. Although, based on Display Box for students of M.A, 

it is a bit higher than students of B.A. This is apparent especially in third quarter (end of box). 

Based on what we said in introduction part, based on Schwartz's findings, he commented 
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about connection of education and value based systems in his inter-cultural studies. 

Education has most positive relevance to self-guidance values and has most negative 

relevance to conformity values, tradition, and immune. Education experience probably 

increases mind broadness, flexibility, and openness of mind that are essential for values of 

self-guidance. 

 

Recommendation 

Here for all researchers and those who interested to this issue, we recommend more studies in 

other societies, because in the present study population there wasn't a big age difference 

between two groups (32.2 and 29.9). This can be a reason that the two groups are equal 

statistically. Therefore, this study can be conducted in other universities with more age 

differences. 
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