
American Journal of Sustainable Cities and Society                                                           Issue 4, Vol. 1 January 2015 

Available online on http://www.rspublication.com/ajscs/ajsas.html                                                  ISSN 2319 – 7277 

R S. Publication (http://rspublication.com), rspublicationhouse@gmail.com Page 89 
 

INTERNET USE AND CYBER CAFÉ SERVICES 
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ABSTRACT (Times New Roman, Font size:12 ,Bold , left aligned,Reddishbrown 

color) 

 

 (Times New Roman, Font size:12 ,Justify aligned, paragraph :single spacing)Bicep is 

the genus in which the well-known Indian medicinal plant Brahmi (Bacopamonnieri) is 

included. Three of the most common allied species of brammiisBacopaeisenii,Bacoparepens 

and B.Carolinian. Here an attempt was made to find out the relationship between the four 

species of bacopa with the help of NADH dehydrogenase subunit F, the common enzyme 

sequence available in the NCBI databank. We studied physic-chemical parameters like amino 

acid frequency, isoelectric point, aliphatic index, GRAVY, charges, extinction coefficient, 

hydrophobicity and antigenicity. The domains in the protein and their secondary structure 

along with peptide sequences and Trans membrane sequences also predicted. 

 

Key words:Bacopa, Brahmi, NADH dehydrogenase subunit F, antigenicity, peptide, trans-
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INTRODUCTION 

Cyber cafés are places that provide access to computers and the internet for many people for a 

cheap price. This is particularly pronounced in developing countries where few people have the 

privilege of owning a computer. Similarly, cyber cafes may play an important role in bridging 

the digital divide by providing many opportunities for youth to develop their computer literacy 

skills and continue with the needs of 21
st
 century. Cyber cafes are used in many different ways. 

Empirical evidence of the users of cyber cafes in Turkey suggest the existence of hardware, 

software and social interaction with others who are more knowledgeable needed to develop 

computer literacy skills do not necessarily lead to a high computer literacy skills [1]. CSIRO [2] 

professed insufficiency of knowledge of online appliance and their usefulness and advantage for 

business as well as inadequacy of time involved investigation, create or preserve appliance was 

often cited as cause for deficiency of online participation. This issue is important to investigate 

as stated by El Gawady[3], important progress in internet usage and the value added amenity 

including several dispute occur regarding the internet community. 

The arrival of Google into China has generated a presenter of dialogue and argument 

about topics as critical as secrecy and civic sovereignty to copyright violation. Acquiring a basis 
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ABSTRACT 

 

The use of internet between small businesses has lately fit a favored issue for researcher in 

the fields as entrepreneurship. Inadequacy of knowledge of online appliance and their 

usefulness and advantage for business as well as deficiency of time was often quoted as a 

cause for absence of online participation. The method of data collection was a survey using 

a quantitative approach through a written questionnaire using paper and face-to-face survey 

involved 70 respondents. Data analysis involved Wilcoxon Test, frequency, mode, mean, 

range etc. Result showed a few respondents who self-employed use the internet to make 

their work in the cyber café. Most of respondents use the internet in cyber café for shop and 

financial purposes. There is tangible difference of the purposes of internet use in cyber café 

for shop and financial activities compared to male and female gender.  

 

Key words: internet use, cyber cafe, business growth, entrepreneurship, comprehensive 

social competency 
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in this rising economy with great and developing inhabitants of internet users and massive 

market capacity has also caused facing various dispute associated to the special market setting 

[4]. Tele center initiatives undertaken by non-profit agencies are widely believed to be a critical 

access point for digital inclusion. The researchers reported on the localization of ICT, including 

how the cyber café to see a survival situation or exist and how they often serve as the starting 

node with affordable prices for first time users. The researchers is of the opinion that the scope 

for profit as cyber cafes make a major contribution to involve a digital activities within the 

context of lacking information, and is called a „non-development‟ of the successful use of ICT to 

retain businesses, to generate regular customers, and to adapt to local demand. Seemly to open 

up a debate around tele centers as privileged site in digital inclusion, cyber café functions are 

then compared and contrasted with the processes and behaviors related to the tele center[5]. 

Business growth is one of the nearly all communicated matter in the entrepreneurship 

world [6]. Amatet al. [7] found through different statistical method, business approach 

concerning value, novelty, globalization and financial were demonstrate to effect business 

growth and sustainability across time. Alsoset al. [8] examined the processual aspects of 

entrepreneurial progress, the interactions among business enterprise and entrepreneurial domestic 

and how business portfolios are grow in exercise.  

The costly of committed internet passage is hindering the payment efficacy of Nigerian 

online business, because of that restricting the whole competitiveness of these bodies. Element of 

any design for more ambitious partnership of Nigeria business in the recent economy must 

contain a program by states to decrease the expensive payment of internet access. The state 

including the nonpublic sector must discover attractive technique of developing the partnership 

degree in recent communication technologies namely the internet [9].  

The 4
th

 Malaysia Internet User Report stated Malaysia citizen are particularly interested 

about this recent market nevertheless are defer business directly to an inadequacy of commodity 

knowledge, price knowledge and consideration as regards credit card protection. The 

government of Malaysia citizen has imposes great attempt into establishing the confidence and 

reliance in electronic networks and network business between buyers. The Office of the 

Controller of Certification Authority (CA) was established in 1998 to perform as a regulatory 

entity to grant warrant to CA and certification of identification to archives, date/time mark 

amenity and foreign CAs [10].  

This paper proposes to represent situation on internet use and the cyber cafe services 

entrepreneurship growth related to business growth concerning the process of improving some 

measure of an enterprise‟s success. Cyber cafe or internet cafe refers to a place where people 

may connect to the internet while eating or drinking a cup of coffee on a computer that accessed 

publicly. The main activities in the cyber cafe is the internet like e-mail, newsgroup and web 

browsing, there are other applications usually set office to type a document, spreadsheet, games, 

like online games and other facilities like printing service, scanning and digital photo services 

[11]. Internet use defined through two terms namely „internet‟ and „use‟. According to Steel [12] 

terms „use‟ refers to the act of making something with one of them, an object, a method and 

others for a specific purpose. The term „internet‟ refers to a system of computer networks around 

the world – a network in networks users at any one computer can, if they have permission, get 

information from any other computer (and sometimes talk directly to users at other computers) 

[13]. Thus, internet use refers to the action of using computer network systems worldwide for a 

specific purpose. 
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Business growth refers to theaction of enhancing severalevaluation of 

an enterprise's prosperity[14]. While, entrepreneurship refers to the efficiency and inclination to 

grow, arrange and conduct a business enterprise including every of its danger in order to create 

an interest[15]. Internet use for purpose of shop investigation represented by Canavanet al. [16], 

found online shopping associated with more conventional transaction and internet be an 

important transactions means for several strength food manufacturers with commodity of 

particular characteristic for example expensive price commodity.  

Internet Use for Purpose of Financial investigation represented by Herbst[17], stated File 

Transfer Protocol (FTP) is a favored internet characteristic permitted individual to investigate a 

distant computer's indexes and download documents and greatly expense efficient for 

corporation with extensive positions needed to often portion great quantity of data. Odaci and 

Cikrikci[18] represented investigation oninternet use and gender, found gender and other 

variables recorded for 19 percent of sum dubious internet use variation. Gender and other 

variables made an important typical contribution to the model. Figure 1 represented conceptual 

framework of the issue. 

 

 

 

 

 

 

 

 

 

Fig 1: Diagram of conceptual framework of the relationship between respondents‟ background 

(gender) and their intended use of the cyber cafes related to entrepreneurship 

 

The use of internet between small businesses has recently become a popular topic for 

researchers in the fields of marketing, information systems and entrepreneurship. It is important 

for small businesses to learn from the experiences of the early adopters of the internet. Result of 

a case study involving 23 Australian small businesses who are the early adopters of the internet 

and are still users found many of them use the internet as a communication medium and to some 

extent as the transfer of documents and advertising channels [19]. 

Internet via its decrease in space-associated prices is seen by numerous as a possible 

cause of economic revitalization. This internet economy has sustained to develop at an unusual 

degree. Certainly, numerous countries of the world consist of the developing country, (Nigeria 

inclusive) are engaging this benefit to form their nation‟s economy [9]. Cyber space is an 

important technique to encourage the business income basis. Marketing online would remove the 

price elaborate in rental or purchasing a business scope or building. The e-commerce and e-

business setting in Malaysia and everywhere the Asian area is starting to develop. E-commerce 

technology arrival to the market and the expanding quantity of internet users purchasing via the 

net encourages the possibility to extend the marketplace by arranging a price successful and 

operative solution [10].  

 Phenomenal growth in internet access has sparked a remarkable increase in the number of 

users. Around the world, there are as many as 200 million individuals are now “on-line”, a 

surprising increase in the number of internet users means the user population is a very diverse 
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Internet Use for Purpose of 
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with respect to their experience, skills, abilities and reasons for the use of the internet. Some 

authors have pointed out the use of the internet is primarily driven by interpersonal 

communication, entertainment and information acquisition, with interpersonal communication 

contains basic reasons that dominant. Internet use for interpersonal communication is through e-

mail, Internet Relay Chatrooms (IRCs), Multi-User Dungeons (MUDs), message boards and so 

on. Acquisition of information and entertainment via the internet is multifaceted: the user may 

conduct research, check flight schedules and bookings, build a website around the world, 

education assistance, shop, hear live audio from a distant radio station, looking for things are 

common difficult to find, catch the latest news and so on [20]. 

 The last decade of the 20
th

 century brought a radical change in information and 

communication technologies (Information and Communication Technology/ICT). The use of 

internet is widely taught in business worldwide. Usage of internet in academic background 

generally and particularly the establishment of vocational and technical is neglected regions [21]. 

Wetherallet al. [22] discuss the potential impact of active network services on the application 

and how the service built and developed. Deller et al. [23] represented in the United States, 

investor relations via the internet are much more common and offer more features than UK and 

Germany. While internet technology offers a wide range of possibilities to communicate with 

investors via e-mail, mailing lists and other instruments, this is only partially used. 

 OECD [24] in a reported one of the major roles of internet intermediaries involves fixing 

belief. Internet payment systems like MasterCard and Visa using techniques like the use of 

digital certificates to protect credit card transactions e-commerce as openness, global reach, and 

lack of physical indicators natural to the internet also makes it vulnerable to fraud. Some 

consider an important role of intermediary internet connections is user authentication, providing 

some assurance as to whether the other party is who and what it claims to be, dealing with issues 

of unauthorized access to personal data and identify theft and data breaches. 

 

MATERIALS AND METHODS  

This study is basic research seeks to explore internet use at cyber café. The dimension of the 

research is cross-sectional, namely by Cherry [25] researchers looking at one point in time is 

observed in nature and is known as descriptive research is not a causal relationship or a 

relationship. Researchers recorded information presented or there is a place in a population, but 

they do not manipulate the variables. This type of research used to reflect the features existed in 

a population, but not to determine cause-and-effect between different variables. This method is 

often used to draw conclusions about the proper relationship or to collect preliminary data to 

support further research and experimentation. The method of data collection was a survey using 

a quantitative approach through a written questionnaire using paper and face-to-face survey 

gathered primary data. A survey form developed by referring to previous studies and the 

independent variable in this study is the background (like gender).  

The dependent variable is the intended use of the cyber cafes concerning use of internet 

for shop purposes involved use the internet for shopping and business, while use of internet for 

financial involved use the internet for information services, transaction services, retail brokerage, 

online banking, credit card, mortgage, insurance, product information, financial information, 

news services, evaluation and comparison, planning and investment banking and consumer 

financial services. The survey questionnaire was distributed to internet users in cyber café at 

OMG! Cyber Café and Addeen Digital Internet in AlorSetar, as well as Syok Computer Center in 

Kulim, Kedah. The researcher asked all internet users in cyber café either they want to become 
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participants in the study and for users who agree to participate they given a questionnaire with 

consent form as a respondent. Circa 249 respondents who agreed to participate in the study. 

Participants were contacted by telephone to enable the researcher to take survey forms. The 

respondents had responded to the questionnaire in their homes and during the distribution of the 

questionnaire, the researcher gave a brief explanation to the respondents on how to answer the 

questionnaire. The Cronbach‟s Alpha is 0.989 with 230 items. Content validity was conducted by 

sending out questionnaire to several specific filed experts to comment on the survey form. 

Number of respondent who gave an answer to the actual study performed in Kedah state 

is 70 respondents. The research questions is do the demographic background differ in terms of 

the purpose of internet use in a cyber café? The objectives of this article were to determine the 

internet use related to entrepreneurship and to determine difference between demographic 

backgrounds on the purpose the internet use for entrepreneurship. The hypothesis of the study is 

there is no significant difference between demographic backgrounds on the purpose of use of the 

internet in a cyber café. Data analysis involved Wilcoxon Test, frequency, mode, mean, range 

and percentile ranking, etc. According to Antonius [26] percentile ranking measure position 

which data arranged by order of size (recall it must be quantitative) and divided into 100 equal 

groups. The numerical values separated these 100 groups are called percentiles. The percentiles 

rank of a data entry is the rank of the percentile group this entry falls into. 

 

RESULTS AND DISCUSSION 

Mode of gender variable is 1.00, 59 respondents (94.3 percent) were male and 11 respondents 

(15.7 percent) were female [27]. Differ to Ruhode[28], investigated women in SMEs utilizing 

ICTs in their diverse bodies at the suburbs of Claremont, Rondebosch, Pinelands, Gardens and 

Mowbray, in Cape Town, South Africa. Tan et al. (2013) [29] studied 46 (30.7 percent) male of 

Malaysian, 69 (45.3 percent) male of South Koreans, 104 (69.3 percent) female of Malaysian and 

82 (54.7 percent) female of South Koreans concerning intention to use internet marketing using 

comparative study between Malaysian and South Koreans. 

Mode of employment variable is 5.00, 5 respondents (8.1 percent) were self-employed, 5 

respondents (7.1 percent) were the respondents worked in the services sector, 11 respondents 

(17.7 percent) were the respondents worked in the manufacturing sector, 1 respondent (1.6 

percent) were the respondent worked as labor and 40 respondents (64.5 percent) were the 

respondents do not work. Table 1 shows employment statistics variables. Eriksson and 

Lagerstrom[30] studied on internet use involved 27 percent of employed people, 53 percent of 

unemployed people, 5 percent of participate in a labor market program, 5 percent of university 

student, 2 percent of participate in other adult education, 1 percent of high school student, 1 

percent on parental leave and 6 percent of other. 

 

Table 1: Employment of Respondents 

Job Categories Frequency Percent (%) 

Self-employed 5 8.1 

Services sector 5 8.1 

Manufacturing sector 11 17.7 

Labor 1 1.6 

Do not work 40 64.5 

Total 62 100 
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Table 2: Item of Shop Variables 

Item  Frequency Percent (%) Median Range Percentile 

Ranking (30
th

 

of 10
th

 

percentile 

range ) 

I use the internet for 

shopping purposes 

DNK 8 11.4 4.0000 4.00 3.0000 

SD 8 11.4 

D 18 25.7 

A 31 44.3 

SA 5 7.1 

Ʃ 70 100 

I use the internet for 

business purposes 

DNK 14 20 4.0000 4.00 3.0000 

SD 5 7.1 

D 14 20 

A 21 30 

SA 16 22.9 

Ʃ 70 100 

 

Note: 

 DNK - Do not know 

 SD - Strongly disagree 

 D - Disagree 

 A - Agree 

 SA - Strongly agree 

 

Table 3: Frequency of Shop Variables 

Shop  Frequency Percent (%) Median Range Percentile 

Ranking (30
th

 

of 10
th

 

percentile 

range ) 

Do not know 7 10 4.0000 4.00 3.0000 

Strongly disagree 7 10 

Disagree 15 21.4 

Agree 28 40 

Strongly agree 13 18.6 

Total 70 100 
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Table 4: Item of Financial Variables 

Item  Frequency Percent (%) Median Range Percentile 

Ranking (30
th

of 

10
th

 percentile 

range ) 

I use the internet for 

information services 

DNK 7 10 4.0000 4.00 4.0000 

SD 1 1.4 

D 4 5.7 

A 35 50 

SA 23 32.9 

Ʃ 70 100 

I use the internet for 

transaction services 

DNK 10 14.3 4.0000 4.00 3.0000 

SD 3 4.3 

D 19 27.1 

A 26 37.1 

SA 12 17.1 

Ʃ 70 100 

I use the internet to 

retail brokerage 

DNK 17 24.3 3.0000 4.00 2.0000 

SD 6 8.6 

D 26 37.1 

A 16 22.9 

SA 5 7.1 

Ʃ 70 100 

I use the internet for 

online banking 

DNK 15 21.4 3.0000 4.00 2.0000 

SD 7 10 

D 21 30 

A 19 27.1 

SA 8 11.4 

Ʃ 70 100 

I use the internet for a 

credit card purposes 

DNK 16 22.9 3.0000 4.00 2.0000 

SD 10 14.3 

D 30 42.9 

A 12 17.1 

SA 2 2.9 

Ʃ 70 100 

I use the internet for 

mortgage purposes 

DNK 16 22.9 3.0000 4.00 2.0000 

SD 16 22.9 

D 29 41.4 

A 7 10 

SA 2 2.9 

Ʃ 70 100 

I use the internet for 

insurance purposes 

DNK 16 22.9 3.0000 4.00 2.0000 

SD 9 12.9 
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D 25 35.7 

A 19 27.1 

SA 1 1.4 

Ʃ 70 100 

I use the internet for 

product information 

DNK 9 12.9 4.0000 4.00 4.0000 

SD 3 4.3 

D 7 10 

A 38 54.3 

SA 13 18.6 

Ʃ 70 100 

I use the internet for 

financial information 

DNK 15 21.4 3.5000 4.00 3.0000 

SD 5 7.1 

D 15 21.4 

A 26 37.1 

SA 9 12.9 

Ʃ 70 100 

I use the internet for 

news services 

DNK 8 11.4 4.0000 4.00 4.0000 

SD 1 1.4 

D 6 8.6 

A 38 54.3 

SA 17 24.3 

Ʃ 70 100 

I use the internet for 

the purpose of 

evaluation and 

comparison 

TT 7 10 4.0000 4.00 3.0000 

SD 3 4.3 

D 12 17.1 

A 32 45.7 

SA 16 22.9 

Ʃ 70 100 

I use the internet for 

purposes of planning 

and investment 

banking 

TT 18 25.7 3.0000 4.00 2.0000 

SD 5 7.1 

D 18 25.7 

A 20 28.6 

SA 9 12.9 

Ʃ 70 100 

I use the internet for 

the purpose of 

consumer financial 

services 

TT 19 27.1 3.0000 4.00 2.0000 

SD 6 8.6 

D 20 28.6 

A 20 28.6 

SA 5 7.1 

Ʃ 70 100 
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Note: 

 DNK - Do not know 

 SD - Strongly disagree 

 D - Disagree 

 A - Agree 

 SA - Strongly agree 

 

Table 5: Frequency of Financial Variable 

Finance Frequency Percent (%) Median Range Percentile 

Ranking (30
th

 

of 10
th

 

percentile 

range ) 

Do not know 5 7.1 4.0000 4.00 3.0000 

Strongly disagree 5 7.1 

Disagree 15 21.4 

Agree 36 51.4 

Strongly agree 9 12.9 

Total 70 100 

 

Median of shop variable is 4.0000 and the median of item for shop variable items is 

4.0000. Median of financial variables is 4.0000 and the median of financial variable items is 

3.0000 to 4.0000. Percentile ranking refers Weinberg and Abramowitz (2002) [31] showed 10 

percent of the distribution of Shop Variables would fall below 1.0000, exactly 10 percent would 

fall between 1.0000, 2.0000, 3.0000 and 4.0000, and exactly 10 percent would fall at or above 

4.0000. The score of 3.0000 for item of shop variables was at 30
th

 percentile. Mostly 10 percent 

of the distribution of Financial variables would fall below 1.0000, exactly 10 percent would fall 

between 1.0000, 2.0000, 3.0000, 4.0000 and 5.0000, and exactly 10 percent would fall at or 

above 4.0000. The score of 2.0000 for item of shop variables was at 30
th

 percentile. Table 2 to 

Table 5 showed the result for shop and financial variables. Study by Poon and Swatman[19] 

found many use the internet as a communication medium and to some extent as the transfer 

documents and advertising channels. The study also showed the importance of entrepreneurship 

for a successful use of the internet. Tan et al. [29] found 84 (56 percent) Malaysian male, 92 

(61.3 percent) South Koreans male, 66 (44 percent) Malaysian female and 58 (38.7 percent) 

South Koreans female experience in using internet banking. 

 

Table 6: Descriptive statistics 

 N Mean  Standard 

Deviation 

Minimum  Maximum 

Gender 

Shop Purposes 

70 

70 

1.1571 

3.4714 

0.36656 

1.20050 

1.00 

1.00 

2.00 

5.00 
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Table 7: Ranks of Shop Purposes 

 N Mean rank Sum of ranks 

Sop Purposes - Gender                 Negative ranks 

                                                      Positive ranks 

                                                      Ties 

                                                      Total 

2
a
 

62
b
 

6
c
 

70 

4.50 

33.40 

9.00 

2071.00 

a. Shop Purposes < Gender 

b. Shop Purposes > Gender 

c. Shop Purposes = Gender 

 

Table 8: Test Statistics
b
 

 Shop Purposes - Gender 

Z 

Asymp. Sig. (2-tailed) 

-6.976
a 

0.000 

a. Based on negative ranks 

b. Wilcoxon Signed Ranks Test 

 

Table 9: Descriptive statistics 

 N Mean Standard 

Deviation 

Minimum  Maximum 

Gender 

Financial Purposes 

70 

70 

1.1571 

3.5571 

0.36656 

1.04446 

1.00 

1.00 

2.00 

5.00 

 

Table 10: Ranks of Financial Purposes 

 N Mean rank Sum of ranks 

Financial Purposes - Gender                    Negative ranks 

                                                                  Positive ranks 

                                                                  Ties 

                                                                  Total 

2
a
 

65
b
 

3
c
 

70 

4.50 

34.91 

9.00 

2269.00 

a. Financial Purposes < Gender 

b. Financial Purposes > Gender 

c. Financial Purposes = Gender 

 

Table 11: Test Statistics
b
 

 Financial Purposes - Gender 

Z 

Asymp. Sig. (2-tailed) 

-7.158
a 

0.000 

a. Based on negative ranks 

b. Wilcoxon Signed Ranks Test 

 

Wilcoxon Test to evaluate the difference between the median of gender and purposes of 

the shop is significant, namely z = -4.531, p < 0.000. That result showed tangible difference of 

purposes of internet use in cyber café for shop compared to male and female gender. Wilcoxon 

showed mean rank in favor of the purposes of internet use for shop is 33.40, while the mean rank 

in favor of the male and female gender is 4.50 (Table 6 to Table 8). Eurostat news releases on the 

internet [32] represented the highest of online buyers were recorded in the United Kingdom (82 
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percent of internet users), Denmark and Sweden (both 79 percent), Germany (77 percent), 

Luxembourg (73 percent) and Finland (72 percent), and the lowest in Romania (11 percent), 

Bulgaria (17 percent), Estonia and Italy (both 29 percent). Wilcoxon Test to evaluate the 

difference between median of gender and financial purposes is significant namely z = -7.158, p < 

0.000. The result showed tangible difference of the purposes of internet use in cyber café for 

financial compared to male and female gender. Wilcoxon showed mean rank in favor of the 

financial purposes is 34.91, while the mean rank in favor of the male and female gender is 4.50 

(Table 9 to Table 11). Research by Weiser [20] has in common with the result of the study found 

men use the internet mainly for purposes related to entertainment and leisure, whereas women 

use the internet primarily for interpersonal communication and education assistance. Shaw and 

Gant [33] found men favor to use the internet for information gathering and entertainment, while 

women favor to use internet for interpersonal communication. 

 

CONCLUSION  

Zhao et al. [34] studied comprehensive social competency signifies individual can deploy the 

social world to achieve one‟s goals – individual can only acquire this when there are sensible 

skills, social strategies and perseverance. Comprehensive social competency was systematically 

related to network size and business growth. Social network is a significant advocate of the 

connection. This usual essence appears as there is some redundancy between the three variables. 

The three psychological predictors also may have a compensatory effect: Good social skills may 

repay for lack of proactive and elaborate social strategies and relational perseverance. A high 

amount of proactive and elaborate social strategies and relational perseverance may repay for a 

lack of social skills etc. While highlight the usual essence, there are distinct components to each 

one of these design. Comprehensive social competency improves network size as all three 

elements reinforce network size. Comprehensive social competency can effect business growth 

immediately and obliquely through social network size. Social network established through the 

internet can reduce the cost in terms of money, time and energy. Social skills, proactive and 

elaborate social approach and relational perseverance may create positive outcomes by making 

„cold calls‟ to possible buyers or other relevant people, effecting their emotion and belief or 

causing them favorably.  

 Social skills related to social networks are partially the outcome of actors‟ social skills; 

one critical key to entrepreneurship favorable outcome is fixed in the capability to grow and 

preserve a personal network. Through internet, individual can create a personal network faster 

than others channels. Social skills refer to the greatly particular design of experienced noticeable 

attitude, both oral and non-verbal, which affects others and try to gather our necessities. 

Individual with strong social skills can generate a good belief on others; advise others to do 

features are valuable to the entrepreneur. Social skills will be operative when manage to 

recognize people and because of that support to expand social networks. Internet can make 

individual being more effective which have social skills. At least three particular social skills 

included social perception, refers to the exactness in identify traits, desire and motivation of 

others, social flexibility which refers to the capability to familiarize to an extensive variety of 

social conditions, and expressiveness which refers to the capability to exhibit individual‟s feeling 

obviously to produce motivation in others [34]. 

 Proactive and elaborate social approach related to personal advantage concept has been 

expanded for individual attitude and is widespread here to the social sphere. People use social 

strategies as behavioral approach of the individual owner which social approach is the behavioral 
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design practice to social interactions to reach individual‟s intention. The use of social approach 

to engage with defiance social position and essential to be proactive, while proactive and develop 

social approach characterized as behavioral design practice to social interactions to reach 

individual‟s forthcoming intention by actively growing social connection and sensibly 

influencing social possibility. Relational constancy related to approach which require to be 

executed and in execution obstacle and hardship require to be overpower like dispute and strain. 

The network bond is generally the result of constant interactions. Through the internet individual 

can have easy and cheaper cost in business interaction activities. Relational constancy means 

continual and not despair definitely when faced with hardship in social interactions and 

eventually can enhance network size [34]. Future research can perform on user‟s knowledge on 

internet and entrepreneurship. 

The use of internet among small businesses has recently become a popular topic for 

researchers in the fields of marketing, information systems and entrepreneurship. Internet can 

have positive impact on business growth which the business growth is one of the most discussed 

aspects in the entrepreneurship world. Result showed a few respondents who self-employed use 

the internet to make their work in the cyber café. Most of respondent s use the internet in cyber 

café for shop and financial purposes like they use the internet for purposes of planning and 

investment banking, they use the internet for mortgage purposes and they use the internet to 

retail brokerage. There is tangible difference of the purposes of internet use in cyber café for 

shop and financial activities compared to male and female gender. Suggestion is Zhao‟s 

comprehensive social competency and using the internet to help entrepreneur achieve high 

business growth. Comprehensive social competency consists of social skills, proactive and 

elaborate social strategies and relational perseverance. Through the internet all three components 

can operate effectively. The three components of comprehensive social competency can 

influence network size and business growth. 
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