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Abstract 
International trade is a major source of economic revenue for any nation that is considered a 

world power. Without international trade, nations would be limited to the goods and services 

produced within their own borders. International trade is in principle not different from domestic 

trade as the motivation and the behavior of parties involved in a trade does not change 

fundamentally depending on whether trade is across a border or not. The main difference is that 

international trade is typically more costly than domestic trade. The reason is that a border 

typically imposes additional costs such as tariffs, time costs due to border delays and costs 

associated with country differences such as language, the legal system or a different culture.  

 

The Indo-Kuwait economic and trade relations are based on a sound foundation of mutual 

goodwill and friendship. The value and volume of exports and imports have shown both an 

upward and downward trend during the last two decades. As far Indian Companies are 

concerned, they have achieved a major breakthrough in the field of agriculture, transport, 

communication, power generation, heavy and capital goods industry etc. India can share its 

technical expertise and extend its cooperation to Kuwait in various fields to achieve the common 

goal of self-sustained growth. Today global business is changing rapidly. Companies started to 

believe that global trade will help them to grow and become rich. There has been much 

speculation about the economic opportunities that would be available in the Kuwaiti market after 

a resolution of the Iraq-Kuwait conflict. This article measures potential trade and defines the 

main sectors for commercial interchange between Kuwait and India. It finds that even though the 

potential is limited, it may be more extensive than previously estimated. 
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Introduction 
India and Kuwait have age old relations in spite of the fact that climatic conditions, natural 

resources, population, form of government and socio-religions are very much different yet the 

two countries have always maintained cordial relations based on solid historical background. If 

we look back the history of Indo-Kuwait relationship we find that they had influenced each other 

very much. Before 1961, the Indian Rupee was a legal currency in Kuwait. Kuwaitis used to 
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come to India in search of work before the exploration of oil. They used to come with pearls and 

dates to India for trade and worked here for livelihood. In the field of industrial development, 

especially in Kuwait, the most viable means to promote industrial growth along with trade lies in 

coordinated measures for technical cooperation and joint collaboration in the implementation of 

the industrial projects. This calls for a long-term framework to implement projects of mutual 

benefit, especially in Kuwait. These joint ventures can boost and intensify the export promotion 

strategy of India through the supply of plant and machinery, technical know-how for several 

industrial projects to be set up in Kuwait to make its economy self-reliant. This will also help in 

generating greater linkage in investment and employment generation process for Kuwaiti 

nationals. This will negotiate adequate legislative sanctions and regulations on the part of the two 

countries. This is important because the operational aspect of the joint ventures already launched 

by the two countries has not been effective to the desired extent.  

 

There are also others sectors which need special attention in the economic order of the world. In 

the field of economic development and growth besides the diversification and expansion of 

foreign trade, the visits of official and non-official delegations to explore new areas of mutual 

cooperation is the right step in the right direction. The mention of the Federation of India Export 

Organization and the Engineering Export Promotion Council delegation to Kuwait is relevant to 

justify the policy orientation in the right direction. 

 

Research Methodology: 
 

Objectives: 

The objectives of the study are given as follows: 

1. To study the Kuwait Business Environment. 

2. To measure the sector wise penetration of Indian companies  

3. To study the problems and opportunities faced by Indian companies operating in  

    Kuwait. 

4. To suggest measures to overcome the problems and improve trade between India and  

    Kuwait. 

 

Research Design: Exploratory 

 

Type of data: Secondary 

 

Sources of data: National and International Journals, Economic Survey, Middle East Economic 

Digest, Books, Internet. 

 

Penetration of Indian Companies in Indo-Kuwait trade cooperation:  
 

India and Kuwait enjoy traditionally friendly relations.  These are based in history and have 

stood the test of time. Geographic proximity, historical trade links, cultural affinities and 

presence of a large number of Indian expatriates continue to sustain and nurture this long 

standing relationship. In the context of the present day situation and also in respect of the 

proposed study, the most important aspect of Indo-Kuwait relations is the growing economic and 

trade relations based on mutual trust and goodwill.  
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At present there is an enormous trade between two countries. India‟s exports to Kuwait have 

increased in last ten years. Thus, there are bright prospects for Indian companies in Kuwait. 

Given below is a sectorial analysis of penetration of Indian companies in the Kuwait market 

along with the prominent firms in that sector: 

 

1) Oil Sector: 

 

i. Oil and Natural Gas Corporation (ONGC) has tied up with the Hinduja group for 

acquiring oilfields abroad and sourcing liquefied natural gas (LNG). The ONGC-

Hinduja venture has identified Iran, Qatar, Kuwait, Libya, Oman, Saudi Arabia  and 

the UAE for acquiring stakes in oil and gas fields as well as sourcing LNG.  

ii. India and Kuwait have jointly set up a petrochemical plant on Jurong Island in 

Singapore. The $110-million plant will produce 1,00,000 metric tonne of normal-

paraffin annually. Tamil Nadu Petroproducts will own 51 percent of the company 

through its Certus Investment and Trading subsidiary while Kuwait Finance House 

will own 44 percent. Singapore's Economic Development Board will hold the 

remaining 5 percent. The plant will be run by TPL India Singapore.  

 

iii. Larsen and Toubro (L&T) Ltd has set a target of generating 25 percent of its 

turnover from overseas business. The company has already set up joint ventures in 

Kuwait and Saudi Arabia for electromechanical construction in oil and gas, power 

and infrastructure projects. 

 

iv. Oil and Natural Gas Corporation (ONGC) and Bharat Petroleum Corporation 

Limited (BPCL) are importing liquefied natural gas (LNG) from Gulf countries such 

as Iran, Kuwait and Oman. ONGC is expected to form a joint  venture with global oil 

companies such as Exxon Mobil and Shell for LNG supply from Kuwait and Oman. 

BPCL has expressed interest in initiating discussions with oil companies based in 

Kuwait such as Kuwait Santa Fe Company for LNG. 

 

v. Larsen and Toubro's (L&T) heavy engineering division has secured an order from 

Kuwait National Petroleum Company (KNPC) for its `Clean Fuel Project 2020'. The 

division will have to manufacture and supply 22 hydrocracker and atmospheric 

residue desulphurisation reactors to KNPC. The reactors will have to conform to 

Chevron process design and specifications. The order is worth Rs1,695 crore ($421 

million).  

 

vi. Travancore Titanium Products Ltd (TTP) is a producer of titanium oxide and is 

promoted by the Government of Kerala. TTP is sourcing sulphur from the Kuwait 

Petroleum Corp (KPC) at rates lower than that at which the chemical is available in 

India. The Government of Kerala is seeking a long-term deal with Kuwait Petroleum 

Company for supply of sulphur at affordable rates to the state-owned Titanium 

Products Ltd and Fertilisers and Chemicals Travancore Ltd.  
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vii. Goa Carbons manufactures calcined petroleum coke and exports its products to 

countries like Australia, Egypt, Dubai, France, Kuwait, Iran, Saudi Arabia, 

Singapore and Thailand. 

 

2) Power Sector 

 

i. Jyoti Structures Ltd (JSL) is engaged in the business of manufacturing transmission 

line towers, substation structures, antenna towers and masts and railway 

electrification structures. JSL has formed a joint venture company, Gulf Jyoti 

International, with the Gulf Investment Corporation of Kuwait to establish a power 

transmission tower manufacturing facility in the UAE. In 2010 JSL had orders 

worth Rs 674 crore from Ministry of Electricity and Water, Kuwait.  

 

ii. Kalpataru Power Transmission Ltd (KPTL) has won a $250 million transmission 

order from the Ministry of Energy and Water, Government of Kuwait. KPTL is a 

leading engineering, procurement and construction (EPC) services provider in 

power transmission and distribution. According to the contract, KPTL will have to 

execute a 172 kilometres, 400KV double circuit overhead transmission line. The 

scope of the work includes survey, design and testing, manufacturing of towers, 

survey of lines, erection, stringing and commissioning within 24 months from date 

of implementation. KPTL will have to procure conductors, insulators and 25,000 

MT of galvanised steel towers for the project. KPTL has an order book worth Rs4, 

700 crore, of which 42 percent is from overseas projects. KPTL was awarded the 

contract by the ministry in Kuwait after outbidding NCC of Saudi Arabia, Hyundai 

of South Korea and KEC of India. 

 

3) Retail Sector 

 

i. Bikanervala Foods Pvt Ltd of New Delhi, which operates a snacks and family 

restaurant chain has open outlets in New Zealand, Canada, the UK, Kuwait and 

other countries. The company presently operates 60 sweet shops cum restaurants in 

North India. 

ii. Asha's, a contemporary Indian restaurant chain named after singer Asha Bhonsle, 

has set up an outlet in Doha in partnership with M H Alshaya Company, the regions 

leading retailer. Asha‟s has outlets in the UK, Kuwait, and the UAE. M H Alshaya 

Company, which is based in Kuwait, is the franchisee for more than 40 international 

retail brands and operates more than 1,300 internationally branded stores across 16 

countries. Asha‟s Kuwait restaurant is located on the Gulf st reet, a replica of marine 

drive, Mumbai. 

 

iii. Cafe Coffee Day (CCD) is planning to become a global chain by 2012-2013 through 

organic and inorganic growth. CCD intends to have 2,500 cafes by 2012- 2013. It 

has expanded its presence in Poland, Hungary, Russia, Dubai, Saudi Arabia, Kuwait 

and China. 
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iv. Nirula's of Delhi, a fast food and casual dining chain, has launch its out lets in UK, 

Nepal, Kuwait, UAE and Oman through joint ventures or under franchise model.  

 

4) Food Sector 

 

i. Hart Foods is a 100-percent export-oriented unit that specialises in whole spices, 

ground spices, curry powders, blended spices, and condiments. It also exports 

pulses, rice and processed food. The company exports its products to UK, Germany, 

France, Portugal, South Africa, Bali, South America, USA, Canada, Australia, New 

Zealand and Kuwait. 

 

ii. KRBL of Delhi is the largest exporter of basmati rice from India. Its India Gate 

brand of basmati rice is also the second largest brand in Kuwait which is marketed 

by Malhotra al-zaim in Kuwait. KRBL operates the largest basmati contract farming 

in India. The company has also added branded lentils, spices and other products to 

its portfolio. The company's brands such as India Gate, Doon, Bemisal and Lotus 

have generated strong recall in the exports and domestic markets.  

 

iii. Naturo Food & Fruit Products Private Ltd of Bangalore has expanded its export 

network in South-East Asia, US and European countries. The company is exporting 

fruit bars with added sugars and cent percent natural fruit bars, considered as a 

healthy snack, to UK and Middle-East Countries like Kuwait, Oman and Bahrain 

since 2004. 

 

iv. Viraj Exim Private Ltd (Viraj Exim) of Mumbai is a part of the Shree Hari group 

and is engaged in export and import of agricultural products including spices, 

sesame seeds, groundnuts, pulses and grains to several countries including Europe, 

UK, Russia, Poland, Czech Republic, Kuwait and the West Asian countries. They 

have introduce a range of instant beverages with a variety of flavors in single serve 

sachets. The company also plans to launch noodles, canned fish and different sauces 

and squashes. 

v. Eastern Curry Powder of Eastern Group, manufacturers of spices and condiments, 

has acquired Taste Buds. MohanLal, a popular Malayalam film actor, owns Taste 

Buds. Taste Buds with a product range of fifty varieties of curry masala, spices, 

condiments and pickles has a strong market presence in UAE, Bahrain, Oman, 

Qatar, Saudi Arabia, Kuwait and Dubai. The Eastern Group, with 43 percent Indian 

market share, aims to achieve a turnover of Rs1,000 crore.  

 

vi. Namakkal in Tamil Nadu poultry industry accounts for 90 percent of Indias egg 

exports. India exports eggs mainly to the Maldives and the Middle East. The United 

Arab Emirates (UAE), at 24 percent, has been the largest market for Indian poultry 

products followed by Kuwait with 14 percent and Oman with 11 percent.  

 

vii. FTI Consultants Pvt Ltd has established a global presence for providing technical 

and food technological assistance to processed food industries. The company is a 

part of Cranford International Ltd, England. FTI provides its services to leading 
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food processors in England, Tanzania, South Africa, Dubai, Qatar, Kuwait, 

Philippines, Nepal, Bangladesh and other countries. 

 

viii. VKS Exports of Coimbatore, Tamil Nadu, is a producer and exporter of poultry, 

meat and salt. The main products of the company are eggs, salt, buffalo meat and 

chicken. The company claims to be the largest exporter of poultry in India. The 

company exports eggs and chicken to UAE, Oman, Qatar, Kuwait, Bahrain, Yemen, 

Lebanon, Iraq, Afghanistan, Turkmenistan, Tajikistan, Sudan and all West African 

nations.  

 

ix. Pranab Mohanta has set up a food processing plant in the Boko area of Kamrup 

district in Assam that provides gainful employment to the local youth. The plant, 

"RITTY", was established in 2006; manufactures canned and bottled fruits and 

vegetable products. The products are exported to Germany, Kuwait and South 

Africa and domestically consumed by companies like Dabur and Golden Crown. 

RITTY started its own brand, 'Relish' in Dec 2008. 

 

5) Agricultural Sector: 

 

i. Mango exporters from Uttar Pradesh have secured orders to export the Nawab brand 

of the Dussehari mango to Russia and Kuwait. 

 

ii. The export of Basmati rice from India is growing at 20-30 percent every year. India 

holds a 53 percent share in the global market. The country exported 1.1 million 

tonnes in 2006-2007 as compared to 5,97,793 tonnes in 1998-1999. Among the 

countries that import basmati are Saudi Arabia, Kuwait, the UAE, the UK, the US, 

Yemen, Canada, Iran, Germany, Oman, South Africa, France, Syria, Belgium and 

Australia. Demand from Iran and Kuwait is expected to double Indian exports of 

basmati rice in 2011-2012. Inclusion of superior rice varieties like Pusa and Pusa 

1121 in the basmati category is also expected to boost total export volume of 

basmati rice in 2011-2012. 

 

iii. India, the major producer and exporter of spices, plays an important role in global 

spice market with a share of 47 percent in volume and 40 percent share in value. 

India exported 3,73,750 tonnes of spices in 2006-2007 as compared to 3,50,363 

tonnes in 2005-2006. It registered a growth of 34 percent in terms of value at 

Rs3,575.75 crore as against Rs2,627.62 crore. Exports of curry powder/paste to UK 

were at 2,222 tonnes followed by Saudi Arabia (1,052 tonnes), USA (942 tonnes), 

UAE (660 tonnes) and Kuwait (458 tonnes). 

 

iv. India imports 5,00,000 tonnes of raw cashew nuts every year. This results in an 

outflow of Rs15 billion in foreign exchange. India's annual consumption of cashew 

nuts is 95,000 tonnes. Imports of cashew kernels decreased from 5.75 lakh tonnes in 

2004-2005 to 5.65 lakh tonnes in 2005-2006. India exported 1,14,000 tonnes of 

cashew worth Rs25,150 million during 2005-2006. Cashew exports constitute only 

0.6 percent of the total exports of the country. During 2005-2006, India exported 
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11,231 tonnes of cashew kernels to the United Arab Emirates, Saudi Arabia, 

Bahrain, Kuwait, Oman and Qatar. 

 

6) Fertilizers:  

 

i. Rashtriya Chemicals and Fertilisers (RCF) has acquire about 35 percent stake in 

Petrochemicals Industries Company (PIC) of Kuwait. PIC is the petrochemical 

division of Kuwait Petroleum Corporation. The stake acquisition is part of a 

proposed fertiliser joint venture with PIC. PIC produces ammonia and various 

nitrogenic fertilisers based on oil and gas. PIC is an oil and petroleum company 

producing polypropylene, urea and ammonia.  

 

ii. Two fertiliser public sector units (PSUs), Rashtriya Chemicals and Fertilise rs (RCF) 

and National Fertilisers Ltd (NFL) have set up a joint venture company with 

Petrochemicals Industries Co of Kuwait for investment and trading in urea and 

ammonia. 

 

iii. Fertilisers and Chemicals Travancore Limited (FACT) has imported 21,000 tonnes 

of urea from Kuwait for distribution in India. FACT had imported 23,000 tonnes of 

urea and 21,000 tonnes of potash in early 2008. 

 

7) Apparel Sector 

 

i. Arvind Brands, which markets the Arrow brand of apparels and accessories, expects 

more business from its foreign operations as it plans to expand Arrow's retail 

network. Arrow brand apparel products and accessories are available in exclusive 

outlets in Bahrain, Kuwait, Oman and South Africa. 

 

ii. Samsaara, the multi designer fashion boutique chain, opened its outlet at South City 

Mall in Kolkata. The store spread over 1,825 square feet, houses designs of Rohit 

Bal, Manish Arora, Rocky S, Neeta Lulla, Manish Malhotra and Tarun Tahiliani, 

among others. The store introduced `Cocktail Sarees' by Shobhaa De and also offers 

Indowestern men's brands and fashion accessories. Samsaara operates six stores in 

India and two in Dubai and Kuwait.  

 

iii. Lilliput, a kidswear garment manufacturer based in Delhi has entered the overseas 

market by opening stores in Egypt, China and the Gulf region. The company has set 

up a production unit in Syria. Lilliput has 50 stores across Kuwait, Qatar and Saudi 

Arabia. The company, which imports 25 percent of its merchandise from China, has 

its presence in China under a joint venture with a local company and intends to open 

15 more outlets in middle east.  

 

iv. Kimaya Fashions has expanded its global network by opening stores in the US and 

the UK. It has already opened a store in Dubai and Kuwait during 2008. The 

company intends to target customers beyond the non-resident Indian base. 
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v. Turtle is one of the fastest growing menswear apparel in India and is manufactured 

by Turtle Ltd of Kolkata. The Turtle range of products is available in leading 

national retail chains such as Pantaloons, Shopper's Stop, Brand Factory, India Bulls 

and Central. In the overseas markets, Turtle has its presence in Dubai, Bahrain, 

Kuwait and the Fiji Islands. 

 

vi. Miki House (Miki) was incorporated in 1984. The company manufactures and 

exports ready-made designer apparel for kids. Miki retails its collections through 

leading stores in India, the UAE, Saudi Arabia and Kuwait. Miki plans to expand 

through the shop-in- shop format and will enter into franchisee agreements in future. 

 

vii. Crayons Communications has bagged the Shoexpress account. Shoexpress is a value 

footwear and accessories store with a fresh and innovative store concept. 

Shoexpress offers a wide assortment of fashionable footwear for women, men and 

children at affordable prices. The accessories offered by Shoexpress include 

costume jewellery, handbags, socks and belts for the entire family. Shoexpress has 

retail outlets in most major Middle Eastern countries like the UAE, Saudi Arabia, 

Kuwait, Qatar and Oman. 

 

viii. Ankur Exports launched the apparel brand, Klix, in 2000. It has set a growth target 

of 60 percent per annum for the next two years. It has established a retail network of 

more than 350 multi- brand outlets. It has also expanded its reach to locations in the 

United Arab Emirates, Kuwait and the Kingdom of Saudi Arabia. 

 

ix. Malabar Gold in Apr 2007, a division of the Rs800-crore Malabar Group has 

invested Rs200 crore to expand its presence in south India as well as overseas. It has 

opened its first shop in Dubai Gold Souk in May 2007. This was followed by five 

shops in Saudi Arabia, Kuwait, Qatar and Bahrain.  

 

x. The Joy Alukkas Group has open four more jewellery outlets in Kuwait, Bahrain 

and Oman. With this, the total number of outlets has gone to 70. Joy Alukkas has 

entered into a tie up to open showrooms at all Lulu Hypermarkets. There are 

exclusive retail outlets of Joy Alukkas at all Lulu Hypermarkets in Kuwait, Bahrain 

and Oman. Joy Alukkas Group, which has eighteen jewellery shops in India, has 

branches in all the seven emirates of the United Arab Emirates (UAE), Kuwait and 

London. 

 

xi. Tip Top (India) Ltd., one of the largest players in furniture business in India that has 

eight showrooms in Kerala, exports furniture to the United States (US), Europe and 

the Gulf markets especially Kuwait. 

 

8) Technology: 

 

In the field of technological development, the Metallurgical and Engineering Consultants (India) 

Limited is the main institution in rendering technical consultancy, designing and other technical 

project management services for setting up plants in ferrous and non-ferrous metallurgical 
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industries not only in India but some developing countries like Nigeria. Thus India is in a 

position to assist Kuwait in the development of its Iron and Steel Industry which provides the 

case for its growth as a self-reliant economy. Kirby is an example of self-reliance in case of 

Kuwaiti economy. At present Kirby is producing both for its domestic market as well as 

international market. India can help Kuwait in setting up new Projects and can also provide 

facilities for the technical training to its skilled labour and technicians. 

 

9) Machine Tools: 

 

Another Industry where Indo-Kuwaiti cooperation has bright prospects is related to Machine 

Tools manufacture. This industry has made significant achievements in India during the last two 

decades. It covers a wide range of special and general purpose tools. These involve high 

technology and sophistication. India has acquired the capability to export technical know-how, 

services and projects to third world countries. Kuwait has not made much significant landmark in 

this sector as compared to India. Due to the changing variety of sophisticated machine tools and 

the expanding domestic demand of these goods, the domestic production is no capable of 

meeting it. The highly sophisticated technology used by developed countries is less suitable to 

Kuwait as compared to medium sophisticated technology used by India. 

 

10) Telecom: 

 

Like power generation, Telecom is another important sector so vital for economic 

development. After India‟s liberalisation process, the country gave top priority to extension 

and modernization of its existing communication system. For this purpose Indian market 

was open to Foreign Telecom service providers. By this, India got the necessary expertise 

and experience shared from companies from the developed countries. At present India has 

got expertise in telecom sector and posses all technical capabilities.  

 

11) Cement: 

 

Kuwait has its own cement producing units but rather their production capacity falls shorts 

of the growing domestic demand. Most of their cement demands are fulfilled by Yanbu 

Cement Company in Saudi Arabia, which is managed by Associated cement company 

(ACC) India. The existing unit manufacturing in Kuwait does not have modern 

sophisticated technology and there is a lack of technical know-how in fully utilizing the 

existing facilities. There is a scope for setting up of cement plant in Kuwait through Indian 

technical expertise. Thus Indo-Kuwait cooperation can go a long way in modernization and 

upgrading of Kuwait‟s cement industry.  

 

12) Aviation: 

 

India and Kuwait enjoy a good relation in Aviation sector. There was a dispute over air traffic 

between India and Kuwait, which has been resolved. The countries are revising the 

bilateral civil aviation agreement. This will boost the capacity entitlements to 12,000 seats 

per week as against the earlier 8,320 seats per weak. The accord will facilitate only direct 

operation between India and Kuwait and will not allow indirect operation to other 
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countries. Kuwait has also received 3 more points of call in India. While Kuwait can have 

access to Kolkata and Hyderabad with immediate effect, it can have access to Bangalore 

from winter of 2008. Earlier, Kuwait had asked Air-India and Indian Airlines not to land in 

Kuwait from 1 July 2007. Now apart from Kuwait airways, Kuwait has one private airlines 

Jazeera airways operating on Kuwait-India route. The Government of India has given 

clearance to Jet Airways for operating flights from the country to Kuwait, Qatar, Oman and 

Bahrain from 1 Jan 2008.  

 

13) Banking: 

 

Many Indian Banks opened a wholesale banking branch in Kuwait to cater to the corporate 

needs of Kuwait and other neighboring countries such as Bahrain, Saudi Arabia and Qatar. 

The branch provides various products and services for corporates and these include term 

loans, demand loans, working capital financing, trade finance and non-fund based limits in 

the form of letters of credit/bank guarantees to meet their business needs.  Bank of Baroda, 

Andhra Bank and South Indian Bank (SIB) are having their operations in Kuwait. Globsyn 

Infotech Ltd has bagged an order from Bank of Bahrain & Kuwait. The company will assist 

the bank to migrate from SWIFT Alliance to TurboSWIFT. Bank of Bahrain & Kuwait is 

using the Treasury suite from Globsyn Infotech. Nearly 12 banks in India are using the 

TurboSWIFT suite.  

 

14) Insurance: 

 

Indian Insurance companies offer various kinds of insurance covers to cater to the needs of 

the people of Indian origin residing in Kuwait. Oriental Insurance Company Ltd has 

overseas operations in Nepal, Kuwait and Dubai. The company's premium income 

increased 4.55 percent from Rs. 3,900.2 crore in 2007-2008 to Rs. 4,077.9 crore in 2008-

2009. Life Insurance Corporation of India (LIC) has strong presence in the Middle East 

particularly in Bahrain, Dubai, Abu Dhabi, Dubai, Kuwait, Saudi Arabia and Oman.  Life 

Insurance Corporation of India (LIC) has commenced sales of policies to non-Indians in 

Kuwait through its joint venture, LIC (International).  

 

15) Shipping: 

 

United Arab Shipping Company (UASC) of Kuwait has formed a joint venture (JV) in 

India with its Indian agent, Transworld Shipping Services. The JV, United Arab Shipping 

Agency Company India Private Ltd, is operating from 2 April 2007. UASC specialises in 

shipping services including containers, packaging and shipping of cargo.  

 

Challenges faced by Indian companies in Kuwait: 

 
Kuwait has achieved considerable success in diversifying its imports through its foreign trade 

policy, keeping in mind the technological and industrial framework of the Kuwaiti economy. 

Kuwait‟s dependence on Western countries especially USA, does not allow it to turn to socialist 

and third world countries. In the context of the above observation it becomes necessary to 
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analyze the challenges faced by Indian companies in Kuwait. The constraints can be identified as 

follows: 

 

1) Severe competition from western countries: The Kuwaiti market is a highly competitive 

market. India will have to achieve a major breakthrough in respect of the quality of its 

manufactured goods to enable it to compete with the developed countries in the Kuwaiti market. 

A report by Industrial credit and investment corporation of India argues that the weakness of 

India's export thrust lies not so much in the inability to offer competitive prices as in other 

factors such as delivery, service support, lack of brand image, finish and technological 

excellence.  

 

2) Lack of continuous and regular publicity of Indian goods in Kuwaiti Market: An 

important challenge faced by Indian companies in Kuwait is the lack of adequate publicity of 

nature and quality of Indian goods, especially in respect of highly sophisticated machinery and 

mechanical appliances. India is in a position to supply textile machinery, sugar plants, 

agricultural appliances, automobiles parts and a host of other goods involving modern 

technology. The Kuwaiti buyers are generally ignorant about the progress and achievements of 

India in the field of technological developments. Lack of proper advertising policies, sales 

promotion events and Fairs & Festivals are the major challenges. 

 

3) Corruption in Kuwait: Corruption and bribery is perceived to be increasing in Kuwait, 

according to the 2009 Global Corruption Barometer. A new study was conducted by 

Transparency International (TI), an international anti-corruption watchdog. Some 20 percent of 

the respondents in Kuwait claimed to have paid a bribe themselves or knew someone in their 

household who did in the past years. On a scale from 1 to 5, where 1 means not at all corrupted 

and 5 being extremely corrupted, Kuwait rated public officials and civil servants the highest with 

a score of 3.4. Political parties were rated 2.3 whereas businesses and private sectors received 

3.0. 

 

4) Indo-Kuwaiti Trade Agreements: Indo-Kuwaiti trade is governed by the Trade Agreement 

between the Government of India and the Government of the State of Kuwait signed on February 

13, 1974. In spite of these agreements the level of trade and economic cooperation has not shown 

a remarkable growth trend in recent years. This may be due to the fact that no serious efforts 

have been made to implement them effectively. Apart from these accords several committees 

have also been set up in recent years to promote economic cooperation in the fields of trade, 

agriculture, industry and technology etc. However these committees are not taking concrete steps 

to make them effective.  

 

5) Delay in the supply schedule of Indian exports to Kuwait: It has been observed that timely 

supply of imports orders from Kuwaiti importers is not implemented as per schedule. It often 

leads to unpleasant complaints from Kuwaiti importers, who insist on timely delivery of goods 

ordered by them. The main reason for this delay is lack of adequate shipping facility. There were 

not adequate transport facilities and Indian exporters find it difficult to maintain their delivery 

schedule in the Kuwaiti market.  
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6) Difficulties Experienced in Exports to Kuwait: India has been a long time under the 

influence of socialist pattern of economy. Due to this pattern the negative impacts have been 

falling on the standard of products and services. The quality and standard are the major hurdles 

in enhancing the export to Kuwait. China, Korea, Japan and Singapore are now offering low 

priced and standard goods to Gulf Countries. Late delivery of goods is also another drawback of 

Indian exports to Kuwait. Qualities as well as service now need special attention in the modern 

world market scenario. Not only Kuwait but in other countries also the late delivery of goods 

have been the major problem from India. The prices set by India exporters are also not 

competitive. They are too high as compared to the prices set by other exporters for the same 

products.  

 
Opportunities for Indian companies in Kuwait 

 

There are many sectors in which Kuwait market offers many opportunities and better prospects 

for Indian firms. Indian Companies feel that there is a lot to offer to Kuwaiti market because of 

its higher per capita income. For that proper marketing research has to be performed. Kuwait has 

a population of 3.6 million comprising of 1.12 million Kuwaiti and 2.48 million non-Kuwaitis. 

Indian population in Kuwait which is approximately 0.72 million is the highest among non-

Kuwaitis population. Therefore there is a vast demand of Indian products by Indian people in 

Kuwait and that market has to be explored properly. In Kuwait there is a high demand of Indian 

products.  

 

There are also better prospects of Indian products in Retail and Mall Culture as Indian products 

are cost-effective as compared to their competitors from developed countries. Merchandisers 

from Super-markets or Hyper-markets generally prefer buying Indian products due to its cost 

advantage and similar needs of consumers. Indian Companies have an edge over Western 

exporters in terms of price but they have a disadvantage in terms of quality. They have to 

maintain better quality so that Indian products will have a comparative advantage of both cost 

and quality over western products in Kuwaiti products. 

 

Indian Companies have location advantage over their western counterparts and this will be 

helpful in developing South-South Cooperation. India‟s experience and achievements in some 

specific fields of economic development can provide a sound basis for bilateral cooperation 

between the two countries. It is along term process and the ultimate goal should be sustained 

economic growth, especially in the industrial sector to provide better employment opportunities 

for the growing population and self-reliance free from the dominance of developed countries. 

India‟s new economic policy has given a new push to Indian economy. Free trade, foreign 

investment and participation of NRI‟s are contributing a lot to Indian economy.  

 

Developments in the areas of information and communication technology (ICT) are growing 

rapidly. India has already moved in the advance stage in the ICT components, particularly in the 

software development. The demand for ICT is likely to increase in the future as well. This has 

been one of the prominent service trades having potential of high value addition. Kuwait can 

have well-educated and trained manpower in this sector. An Information Technology Park could 

also be established to facilitate and promote such activities. A couple of joint venture in this 

sector has already been emerged.  
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Suggestions and recommendations: 
 

The opportunities stated above indicate potential area of cooperation between India and Kuwait 

to achieve self-reliance through sustained economic growth. The potential areas of cooperation 

can be identified in respect of industrial development through coordinated efforts. This calls for 

adaptation of modern technology suitable for domestic economy. It depends upon building up of 

necessary infrastructure, skilled manpower and adequate capital resources. The suggestions and 

recommendations for Indian companies to increase their stronghold in Kuwait are: 

 

1. The developing countries cannot assimilate the imported technology suitable for developed 

countries. India has achieved considerable success in adopting the same through modifications, 

which are more suitable to developing countries including Kuwait. India‟s experience can be 

beneficial to the Kuwait in the form of training of technical personnel, consultancy services, 

construction contracts, Turn-key Projects, supply of capital equipments and Joint ventures. Many 

efforts are already made in this direction. 

 
2. The policy Formulations for Indo-Kuwaiti trade are confined to various agreements entered 

into by the two countries and the machinery set up to implement them. These are mainly at the 

official level providing for regular meetings annually and exchange of delegations at the 

government level. These are not effective to the desired level. At the operational level these 

arrangements need reorientation to achieve the desired objectives. 

 

 3. Adequate publicity of Indian products and regular contact between two countries has been 

possible up to some extent with the help of DTH services like Dish TV, Big TV, Airtel and Tata 

Sky. These services have established regular contacts and are providing adequate publicity of 

Indian products in Kuwaiti household. Still, Indian companies must give more attention to proper 

advertising policies and should organise sales promotion events and Fairs & Festivals. 

 

4. Since India and Kuwait are very close in terms of distance and in view of potentialities of their 

respective economies, the opportunities for trade and economic cooperation are bound to prove 

beneficial to both of them. Further in the context of the existing international economic order and 

the need of South-South cooperation, the Indo-Kuwait economic cooperation assumes greater 

importance and should be regarded as a part of the broader framework for collective self-

reliance. 

 

 

5. India‟s potential capability in the industrial sector should be judged in the context of 

implementation of industrial projects rather than its performance in the export of the 

manufactured goods. This is true because India‟s technological development has the largest 

indigenous content among the newly industrializing countries. India is capable to export 

complete plan and equipments for several industries including cotton and woolen textiles, sugar 

and cement, structural fabrications, Power Transmission and many types of Machine Tools etc. 
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Conclusion: 
 

The concept of South-South cooperation and a new economic order has assumed new 

dimensions not only in the field of trade but in other sectors like transport and communication, 

industry and agricultural development etc. which can be shared by the developing countries, 

particularly India and Kuwait. India‟s experience and achievements in some specific fields of 

economic development can provide a sound basis for bilateral cooperation between the two 

countries. It is a hard reality that Kuwait will be a major oil exporting country yet in the 

development of some other sectors of its economy Indo-Kuwait cooperation will be beneficial to 

both of them. It is a long term process and the ultimate goal should be sustained economic 

growth, especially in the industrial sector to provide better employment opportunities for the 

growing population and self-reliance free from the dominance of developed countries.  

 

India‟s new economic policy has given a new push to Indian economy. Free trade, foreign 

investment and participation of NRI‟s are contributing a lot to Indian economy. It is significant 

that the presence of Indian companies has increased substantially in Kuwait during the last two 

decades and there exists greater potentialities for it in future.  
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